
Newspapers and television stations are the primary sources of
economic, social, and political information.  Bias can be
effectively promoted by the special interest held by a large media
company to the community it serves.  Communities and metropolitan
areas can be greatly influenced by a biased media operator that
controls its popular or primary newspapers and television
stations.

I urge the FCC not to promote the bias and influence of enterprises
by relaxing the present restrictions of multiple ownership of media
within communities.


